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Dr. Aziza C. Jones 
azizajonesphd@gmail.com | azizacjones.com | (815) 621-9272 

Consumer researcher and award-winning professor studying markets where  
commercial and social returns move together. 

EMPLOYMENT 

University of Wisconsin–Madison  |  Madison, WI 
Wisconsin School of Business (AACSB-accredited) 
Assistant Professor of Marketing 
Jeffrey J. Diermeier Faculty Fellow 

June 2021–Present 

EDUCATION 

Rutgers University  |  Newark, NJ 
Rutgers Business School (AACSB-accredited) 
Ph.D. in Marketing 

August 2015–May 2021 

Northwestern University  |  Evanston, IL 
Visiting Ph.D. Student 

April 2018–June 2018 

University of Wisconsin–Madison  |  Madison, WI 
Wisconsin School of Business 
BBA in Marketing, Management, and Entrepreneurship 

August 2008–May 2013 

RESEARCH AGENDA 

My research program, “Selling Advancement: Consumer Demand Considering Wellbeing and 
Education,” studies the categories where a purchase carries a claim about the buyer. Two streams 
organize the work. Markets for Advancement traces how beliefs about opportunity and merit 
shape what families and workers buy to get ahead, from schooling and supplemental education to 
financial risk and government benefits. Status Signals and Consumer Wellbeing traces how the 
wish to be seen well shapes food choices, luxury purchases, and responses to charitable appeals. 
Both streams sit on United Nations Sustainable Development Goals for quality education (SDG 
4), decent work (SDG 8), good health (SDG 3), and responsible consumption (SDG 12), listed at 
https://sdgs.un.org/goals/. My methods span laboratory experiments, large-scale field tests, and 
simulation. Ultimately, my findings advise managers on whom to target, how to position, and 
which appeals backfire. 

PUBLICATIONS 

1. Bublitz, Melissa G., Jesse R. Catlin, Aziza C. Jones, Lama Lteif, and Laura A. Peracchio 
(2023), “Plant Power: SEEDing Our Future with Plant-Based Eating,” Journal of 
Consumer Psychology, 33 (1), 167–196 (authors listed alphabetically).  

2. Ukanwa, Kalinda, Aziza C. Jones, and Broderick L. Turner Jr. (2022), “School Choice 
Increases Racial Segregation Even When Parents Do Not Care About Race,” Proceedings 
of the National Academy of Sciences, 119 (35), e2117979119 (equal authorship). 

mailto:azizajonesphd@gmail.com
https://www.azizacjones.com/
https://poetsandquantsforundergrads.com/news/2024-best-undergraduate-professors-aziza-c-jones-university-of-wisconsin-madison-wisconsin-school-of-business/
https://sdgs.un.org/goals/
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3. Ordabayeva, Nailya, Monika Lisjak, and Aziza C. Jones (2022), “How Social 

Perceptions Influence Consumption for Self, for Others, and Within the Broader System,” 
Current Opinion in Psychology, 43, 30–35. 

4. Aziza C. Jones, Kristina M. Durante, and Vladas Griskevicius (2019), “An Evolutionary 
Approach to Identity Research,” in The Handbook of Research on Identity Theory in 
Marketing, Americus Reed II and Mark Forehand, eds. Edward Elgar Publishing, 57–71. 

MANUSCRIPTS INVITED FOR RESUBMISSION1 
1. The Benevolence Backlash: Donation Advocates’ Socioeconomic Status Can Undermine 

Donations (Aziza C. Jones, Nailya Ordabayeva, & Rajiv Vaidyanathan, revise and 
resubmit at Psychology & Marketing). 

2. The Price of Invisible Labor: Parental Identity Increases Conspicuous Consumption to 
Compensate for Unacknowledged Work (Aziza C. Jones, 6 studies completed; reject 
and resubmit at the Journal of Consumer Research). 

3. Targeting Status Advancement: Race and Parental Demand for Supplemental Education 
Products (Aziza C. Jones, Broderick L. Turner Jr., & Kalinda Ukanwa, equal authorship; 
reject and resubmit at Journal of Marketing). 

4. Increasing Interest in Claiming a Tax Credit (Wendy De la Rosa and colleagues, 
including Aziza C. Jones, reject and resubmit at Marketing Science). 

MANUSCRIPTS UNDER REVIEW 
1. The Meritocracy-Optimism Paradox: Economic System Justification Increases Economic 

Risk-Taking (Aziza C. Jones & Erick Mas, equal authorship; 5 studies completed; under 
review at the Journal of Consumer Research). 

2. The HALO Effect: When Parental Identity Increases Luxury Brand Prominence (Aziza 
C. Jones, under review at Marketing Letters). 

3. A Status Motive Promotes Healthy Eating: The Role of Discipline Signaling and Social 
Visibility (Aziza C. Jones & Aparna Labroo, under review at Psychology & Marketing).  

4. Inferring Status from Willpower: Goal-Consistent Behavior Increases Perceived 
Socioeconomic Status (Aziza C. Jones & Aparna Labroo, under review at Personality 
and Social Psychology Bulletin).  

MANUSCRIPTS IN PREPARATION (DRAFTED; DATA COLLECTED) 

1. Disciplined for an Audience: When a Status Motive Shapes Visible Self-Control (Aziza 
C. Jones & Aparna Labroo, 2 studies completed; full draft in preparation for Marketing 
Letters). 

2. How Economic System Justification Shapes the Perceived Value of Goal-Aligned 
Products (Aziza C. Jones & Aparna Labroo, under review at Marketing Letters).  

 

 
1 Full manuscripts are available on request. 
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MANUSCRIPTS IN PREPARATION (DRAFTED; DATA COLLECTED) 

1. Disciplined for an Audience: When a Status Motive Shapes Visible Self-Control (Aziza C. Jones 
& Aparna Labroo, full draft in preparation for Marketing Letters). 

2. How Economic System Justification Shapes the Perceived Value of Goal-Aligned Products 
(Aziza C. Jones & Aparna Labroo, full draft in preparation for Marketing Letters).   

AWARDS AND HONORS 

Teaching 
Poets&Quants’ Top 50 Best Undergraduate Business Professors, 2024 
Mabel W. Chipman Outstanding Junior Faculty Teaching Award, 2023: $2,500 
Marketing Doctoral Students Association Teaching Excellence Award, 2021 
Research, Fellowships, and Grants 
WARF Grant Competition Winner, 2022: $30,228 
Jeffrey J. Diermeier Faculty Fellow, 2022 
Eli Jones Promising Young Scholar Research Excellence Award, 2020 
Three-Minute Thesis Competition, First Place Award, 2020 
Rutgers University Graduate School Travel Grant, 2020: $800 
Three-Minute Thesis Competition, Second Place Award, 2019 
Fifth-Year Dissertation Fellowship Award, 2019: $20,000 
American Marketing Association Sheth Foundation Doctoral Consortium Fellow, 2019 
Association for Consumer Research Doctoral Consortium Fellow, 2019 
Rutgers University Graduate School Research Grant, 2018: $500 
Alex Panos Funding Recipient, 2017: $2,500 
Rutgers University Dean’s Fund Ph.D. Research Assistantship, 2017 
American Marketing Association Doctoral Consortium Fellow, 2017 

SELECTED PRESENTATIONS 

Invited Research Talks 
Presentation Venue Date 

The Price of Invisible Labor: Parental Identity 
Increases Conspicuous Consumption to Compensate 
for Unacknowledged Work 

Tenure Project Jul. 2026 
(upcoming) 

The Meritocracy-Optimism Paradox: Economic 
System Justification Increases Economic Risk-
Taking 

Tenure Project, University of 
Michigan 

Jul. 2025 

System Confidence Links Goal-Congruent Behavior 
and Subjective SES 

University of Alberta; 
University of Cincinnati 

Mar. 2025 

Great Brands Begin Within Cornell University Dec. 2024 
Willpower as a Signal of Socioeconomic Status in 
Meritocratic Societies 

Tenure Project, University of 
Southern California 

Jul. 2024 

https://poetsandquantsforundergrads.com/news/2024-best-undergraduate-professors-aziza-c-jones-university-of-wisconsin-madison-wisconsin-school-of-business/
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Presentation Venue Date 
Marketing Schools Toward Desegregation Institute for Diversity 

Science, UW–Madison 
Feb. 2024 

Self-Control as a Signal of Wealth Northwestern University Oct. 2023 

Conference Presentations 
Presentation Venue Date 

When Real Beauty Fails to Sell Products Society of Consumer 
Psychology 

Mar. 2026 

The Meritocracy Paradox: How System Confidence 
Shapes Charitable Giving 

American Marketing 
Association 

Feb. 2026 

The Meritocracy-Optimism Paradox: Economic 
System Justification Increases Economic Risk-
Taking 

Assoc. for Consumer 
Research, Paris 

Sept. 2024 

Marketing Toward Equity Indiana University 
Marketing Camp 

May 2024 

Self-Control as a Signal of Wealth Harvard University, Trap 
Lab Unconference 

Apr. 2023 

Marketing Schools Toward Desegregation American Marketing 
Association 

Feb. 2023 

School Choice Increases Racial Segregation Even 
When Parents Do Not Care About Race 

Journal of Public Policy & 
Marketing, Austin, TX 

Jun. 2022 

The Effect of Donation Requests from the 
Wealthiest in Society on Generosity 

Society of Consumer 
Psychology (virtual) 

Mar. 2022 

Parents Have a Stronger Desire for Conspicuous (vs. 
Inconspicuous) Luxury Goods 

American Marketing 
Association, Las Vegas, NV 

Feb. 2022 

Self-Control as a Signal of Wealth and Status American Marketing 
Association, Las Vegas, NV 

Feb. 2022 

Note. Selected presentations from 2022 to the present; a complete history is available on request. 
TEACHING PROFILE 
I have served as instructor of record for 24 sections across five institutions, spanning various 
levels (undergraduate and graduate classes), class sizes (five to 96 students), and modalities (in-
person and online). My 8 most recent undergraduate sections averaged 4.75/5.00. 
My teaching style centers on experiential, community-engaged learning, and AI integration. I 
design client-based projects in which students partner with civic and nonprofit organizations to 
produce deliverables, building hands-on skill in brand strategy, content creation, and digital 
execution. Throughout the semester, I incorporate AI-focused topics such as using AI to scrape 
websites for marketing-relevant information.  
My research relies on experimental design, survey methodology, and quantitative analysis in R, 
which support hands-on instruction in Marketing Research, Marketing Analytics, Digital 
Marketing, Marketing Communications, and Marketing Strategy. My earlier industry experience 
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in digital media sales is incorporated into my instruction in Digital/Social Media Marketing (see 
Industry Experience).  

TEACHING INTERESTS & EXPERIENCE 

Teaching interests: Marketing Research, Consumer Behavior, Introduction to Marketing, 
Marketing Analytics, Digital Marketing, Marketing Communications, Marketing Strategy, Brand 
Management & Strategy, Personal Selling, and Sales Management, and any other courses needed 
by the department. 

Summary of Courses Taught, with Level, Format, and Student Evaluations 
Course Institution Years Sections Level Format Evals 

Digital Marketing Campus.edu 2026–Present 1 Undergrad Online TBD 
Brand Management 
& Strategy 

UW–
Madison 

2022–2026 13 Undergrad In-person 4.35–
4.92 

Consumer Behavior Rutgers 2021 1 Undergrad Online 4.73 
Brand Management 
& Strategy 

Rutgers 2020 2 Undergrad Online 4.38–
4.73 

Introduction to 
Marketing 

Stony Brook 2019–2020 3 MBA Online 4.15–
4.77 

Introduction to 
Marketing 

Wagner 2019 2 Undergrad In-person 4.70–
5.00 

Consumer Behavior Wagner 2019 1 Undergrad In-person 4.20 
Introduction to 
Marketing 

Rutgers 2018 1 Undergrad In-person 4.18 

Advertising Rutgers 2016–2018 3 Undergrad In-person N/A 
Marketing Research Rutgers 2017 1 Undergrad In-person N/A 

Note. Teaching-assistant roles do not have instructor-of-record evaluations (i.e., N/A). Sections 
taught since 2023 (n = 8) average 4.75/5.00.  

Invited Teaching and Community Presentations 
Presentation Venue Date 

Storytelling in Marketing Indiana University–Indianapolis Feb. 2026 
Data & Democracy Civic Intelligence Series (Zoom) Sept. 2024 
Great Brands Begin Within Cornell University Dec. 2024 

Marketing Research Indiana University, classroom talk with Dr. 
Erick Mas 

Dec. 2023 

 
 
 
COMMUNITY-APPLIED TEACHING & STUDENT MENTORING 
I use high-impact practices such as client-based projects and paid undergraduate research teams 
to give students applied experience with real organizations, live data, and external clients. I 

https://campus.edu/
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welcome opportunities to extend this work by advising marketing student organizations and 
coaching students for sales, case, and marketing competitions. 

League of Women Voters of Milwaukee County (LWVMC) 2022–2026 
Marketing Consultant  |  Milwaukee, WI 

• Led the production of 58 student-created digital marketing campaigns across three 
semesters, delivered to this civic partner while garnering over 8,000 views on Instagram. 

• Developed student skills in content creation, brand strategy, digital execution, data 
analytics, and client communication. 

UMOJA 2023–2024 
Marketing Consultant  |  Madison, WI 

• Advised a Black-community magazine, alongside a former student (paid intern), on 
growing its social media presence across Facebook, Instagram, and TikTok. 

• Analyzed audience demographics to tailor content strategy and advised on digital design to 
improve reader engagement. 

Farmers’ Marketing Laboratory 2023–2025 
Principal Investigator  |  Madison, WI 

• Recruited, trained, and supervised teams of 3–5 undergraduate research assistants across 
three summer field seasons, running a live consumer research site at a public farmers’ 
market. 

• Designed the studies and prepared all materials, then trained students to recruit participants 
and administer protocols on site, giving undergraduates hands-on experience with consent 
procedures, participant interaction, and live data collection. 

• Held regular team meetings connecting each study to the underlying theory and research 
questions, inviting student feedback and suggestions that informed future study design. 

Junior Badgers Precollege Camp 2026 
Lecturer  |  Madison, WI 

• Taught sessions on brand storytelling in a digital landscape, introducing first-generation 
and underserved high-school students to marketing as a field of study. 

• Designed and ran a student case competition for these students, writing the case, setting 
judging criteria, and structuring teams. 

INDUSTRY AND CONSULTING EXPERIENCE 

Industry experience in digital advertising, analytics, and consultative selling informs my teaching 
in digital marketing, marketing research/analytics, and professional sales. 

SeqHub Analytics  |  Madison, WI 2026–Present 
Digital Advertising Consultant 

• Designed and executed a geo-split A/B test on Google Display, running parallel 
campaigns across 237 matched market pairs (~8M population reach) to test how audience 
composition affects response to educational offerings. 
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• Delivered campaign analysis on click-through rate, cost-per-click, and funnel conversion, 

identifying a 2.2× CTR difference across markets and isolating it to top-of-funnel interest. 

Ridgetop Exteriors  |  Madison, WI 2014 
Project Manager / Sales Representative 

• Conducted full-cycle consultative sales calls in a high-involvement, in-home B2C 
environment in a role requiring need discovery, solution presentation, objection handling, 
and close. 

• Ranked among the top closers on a residential sales team selling 5-figure roof 
replacements. 

University Directories  |  Madison, WI 2011 
Digital Media Sales Representative 

• Sold digital advertising space to local businesses in a door-to-door sales environment. 
• Prospected and closed new local accounts through cold in-person approach, managing the 

full cycle from canvass to signed contract. 
• Finished as the top-performing salesperson in the Madison district. 

TECHNICAL & METHODOLOGICAL SKILLS 

Quantitative analysis in R (regression, mediation analysis, moderation analysis, structural 
equation modeling via lavaan, PROCESS); experimental and field-experiment design, including 
digital advertising field experiments using Google Ads; survey design and analysis in Qualtrics; 
Python and SQL for data collection and querying; course delivery in Canvas. This applied toolkit 
grounds my teaching in Marketing Research and Consumer Behavior, where students learn to 
judge the evidence behind consumer insights, and it supports additional courses including Digital 
and Social Media Marketing, Marketing Strategy, and Marketing Analytics. 

PROFESSIONAL CERTIFICATIONS 

• AI Marketing Analytics Specialization 
(Completed) 

• GenAI in Social Media Marketing 
(Completed) 

• Market Research and Competitive 
Analysis (Completed) 

• Google Digital Marketing & E-
commerce Professional Certificate                
(projected completion October 2026) 

• Meta Social Media Marketing 
Professional Certificate                
(projected completion October 2026) 

LANGUAGES 

English: native. Spanish: developing intermediate proficiency through twice-weekly lessons. 
 
 
SERVICE & COMMUNITY ENGAGEMENT 
Much of my service reflects a deliberate choice to build durable partnerships with the nonprofit, 
government, and academic communities I serve. As Academic Non-Profit/Government Director 
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of the Association for Consumer Research, I connect consumer researchers with public servants 
to explore how consumer research can inform their policy priorities. Within my own academic 
community, I chair my department’s Marketing Undergraduate Curriculum Committee, leading 
the revision of our social media and digital marketing courses, coordinating how we teach a 
broad range of digital and social media techniques across the curriculum and setting our 
approach to teaching students about AI. This work sits alongside my broader service, which 
spans precollege outreach, student mentoring, and leadership in widening access to the business 
professoriate. Much of that outreach is directed toward first-generation and underserved students. 
My service also includes peer review for ABDC journals. 

Service and Community Engagement Activities 

Professional & Institutional Service 
Role / Activity Organization & Description Year(s) 

Chair Marketing Undergraduate Curriculum Committee. Lead 
the revision of our social media and digital marketing 
courses, which involves 1) coordinating how a broad 
range of digital and social media techniques is taught 
across the curriculum, and 2) setting the department’s 
approach to teaching students about AI. 

2025–
Present 

Academic Non-
Profit/Government 
Director 

Association for Consumer Research. Lead the division 
connecting consumer researchers with nonprofit and 
government partners; founded the Civic Intelligence 
Series in this role. 

2024–
Present 

Founder & Director Civic Intelligence Series. Founded a nonpartisan annual 
webinar series connecting consumer researchers with 
public servants through in-depth interviews and civic-
oriented datasets. 

2024–
Present 

Access, Inclusion & Student Support 
Role / Activity Organization & Description Year(s) 

Panelist Girls Exploring Business, UW–Madison. Served as a 
panelist for a business-school outreach program 
encouraging young women to pursue careers in 
business. 

2024,  
2026 

Speaker Bell Program, UW–Madison. Presented “A Career in 
Marketing Research” to first-generation and 
underserved students, introducing pathways into the 
field. 

2025 

Panelist Human Capital’s Faculty Perspectives, UW–Madison. 
Served as a panelist for a business-school outreach 
program encouraging students to seek various strategies 
for managing and improving their mental health. 

2026 

Editorial & Peer Review 
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Role / Activity Organization & Description Year(s) 
Editorial Board 
Reviewer 

Marketing Letters 2023–
Present 

Ad-Hoc Reviewer Journal of Consumer Research 2022–
Present 

Ad-Hoc Reviewer Journal of Consumer Psychology 2024–
Present 

 


