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Dr. Aziza C. Jones

azizajonesphd@gmail.com

azizacjones.com

Marketing scholar and award-winning teacher connecting consumer research, applied marketing
practice, and community-engaged learning.

EMPLOYMENT

University of Wisconsin—Madison | Madison, WI June 2021-Present
Wisconsin School of Business

Assistant Professor of Marketing

Jeffrey J. Diermeier Faculty Fellow

EDUCATION

Rutgers University | Newark, NJ August 2015-May 2021
Rutgers Business School (AACSB-accredited)
Ph.D. in Marketing

Northwestern University | Evanston, IL April 2018—June 2018
Visiting Ph.D. Student
University of Wisconsin—Madison | Madison, WI August 2008-May 2013

Wisconsin School of Business
B.A. in Marketing, Management, and Entrepreneurship

RESEARCH AGENDA

My research agenda, “Marketing Toward Social Progress,” examines how consumers navigate
opportunity, status, identity, and social standing. One stream studies how beliefs about
meritocracy and opportunity shape consumer decisions, particularly for people disadvantaged by
those systems. A second stream examines how consumers use products, food, and brands to
signal identity and claim respect. Across both streams, my work offers implications for consumer
welfare, businesses, and public policy.


mailto:azizajonesphd@gmail.com
https://www.azizacjones.com/

PUBLICATIONS

Bublitz, Melissa G., Jesse R. Catlin, Aziza C. Jones, Lama Lteif, and Laura A. Peracchio
(2023), “Plant Power: Seeding Our Future with Plant-Based Eating,” Journal of Consumer
Psychology, 33 (1), 167-96.

Ordabayeva, Nailya, Monika Lisjak, and Aziza C. Jones (2022), “How Social Perceptions
Influence Consumption for Self, for Others, and within the Broader System,” Current
Opinion in Psychology, 43, 30-35.

Jones, Aziza C., Kristina M. Durante, and Vladas Griskevicius (2019), “An Evolutionary
Approach to Identity Research,” in Handbook of Research on Identity Theory in Marketing,
ed. Americus Reed II and Mark Forehand, Edward Elgar Publishing, 57-71.

Ukanwa, Kalinda, Aziza C. Jones, and Broderick L. Turner Jr. (2022), “School Choice Increases
Racial Segregation Even When Parents Do Not Care About Race,” Proceedings of the
National Academy of Sciences, 119 (35), €2117979119.

WORKING PAPERS

The Price of Invisible Labor: Parental Identity Increases Conspicuous Consumption to
Compensate for Unacknowledged Work (Aziza C. Jones, 6 studies completed; reject &
resubmit at the Journal of Consumer Research).

Targeting Status Advancement: Race and Parental Demand for Supplemental Education Products
(Aziza C. Jones, Broderick L. Turner Jr., & Kalinda Ukanwa, equal authorship; reject and
resubmit at the Journal of Marketing, 4 new studies completed; preparing for resubmission).

Increasing Interest in Claiming a Tax Credit (Wendy De la Rosa.... Aziza C. Jones,...etc., reject
and resubmit at Marketing Science)

The Benevolence Backlash: Donation Advocates’ Socioeconomic Status Can Undermine
Donations (Aziza C. Jones, Nailya Ordabayeva, & Rajiv Vaidyanathan, revise and resubmit
at Psychology & Marketing).

The HALO Effect: When Parental Identity Increases Luxury Brand Prominence (Aziza C.
Jones, under review at Marketing Letters).

The Meritocracy-Optimism Paradox: Economic System Justification Increases Economic Risk-
Taking (Aziza C. Jones & Erick Mas, equal authorship; 5 studies completed; under review at
the Journal of Consumer Research).

A Status Motive Promotes Healthy Eating: The Role of Food Moralization and Social Visibility
(Aziza C. Jones & Aparna Labroo, under review at Appetite).

AWARDS AND HONORS

Teaching

2024 Top 50 Poets&Quants Best Undergraduate Professors

2023 Mabel W. Chipman Outstanding Junior Faculty Teaching Award: $2,500
Marketing Doctoral Students Association Teaching Excellence Award, 2021



https://poetsandquantsforundergrads.com/news/2024-best-undergraduate-professors-aziza-c-jones-university-of-wisconsin-madison-wisconsin-school-of-business/

Research, Fellowships, and Grants

2022 WARF Grant Competition Winner: $30,228

Jeffrey J. Diermeier Faculty Fellow, 2022

Eli Jones Promising Young Scholar Research Excellence Award, 2020

3-Minute Thesis Competition, 1st Place Award, 2020

Rutgers University Graduate School Travel Grant, 2020: $800

3-Minute Thesis Competition, 2nd Place Award, 2019

Sth Year Dissertation Fellowship Award, 2019: $20,000

American Marketing Association Sheth Foundation Doctoral Consortium Fellow, 2019
Association for Consumer Research Doctoral Consortium Fellow, 2019

Rutgers University Graduate School Research Grant, 2018: $500

Alex Panos Funding Recipient, 2017: $2,500

Rutgers University Dean’s Fund Ph.D. Research Assistantship, 2017

3-Minute Thesis Competition, 2nd Place Award, 2017

American Marketing Association Doctoral Consortium Fellow, 2017

Society of Consumer Psychology Doctoral Consortium Fellow, 2016

Rutgers Presidential Fellowship, 2015: $75,000

Melvin and Patricia Stith New Marketing Doctoral Student Transition Grant, 2014: $800

SELECTED PRESENTATIONS

Invited Research Talks

Presentation Venue Date

The Price of Invisible Labor: Parental Identity Increases Tenure Project July 2026
Conspicuous Consumption to Compensate for Unacknowledged (upcoming)
Work
The Role of System Confidence in Financial Optimism within Tenure Project, Univ. of July 2025
Chance-Based Gambling Michigan
System Confidence Links Goal-Congruent Behavior and University of Alberta; 2025
Subjective SES University of Cincinnati
Great Brands Begin Within Cornell University Dec. 2024
Willpower as a Signal of Socioeconomic Status in Meritocratic =~ Tenure Project, Univ. of July 2024
Societies Southern California
Marketing Schools Toward Desegregation Institute for Diversity Science, Feb. 2024

UW-Madison
Self-Control as a Signal of Wealth Northwestern University Oct. 2023
The One-Percenter Effect: Requests to Donate from High- Rutgers University (virtual); 2022-2024
Status Advocates Decrease Charitable Compliance University of Colorado—

Boulder; Southern Methodist

University; Columbia

University; George Mason

University
Wealth and Status: What is it Good For? Brand and Product April 2022

Management Center, Madison,
WI




Conference Presentations

talk w/ Dr. Erick Mas

Presentation Venue Date
When Real Beauty Fails to Sell Products Society of Consumer March 2026
Psychology
The Meritocracy Paradox: How System Confidence Shapes American Marketing February 2026
Charitable Giving Association
Earned Luck: The Role of Economic System Justification in Assoc. for Consumer Research, Sept. 2024
Conservative Optimism Within Chance-Based Contexts Paris
Marketing Toward Equity Indiana University Marketing May 2024
Camp
Self-Control as a Signal of Wealth Harvard University, Trap Lab April 2023
Unconference
Marketing Segregated Schools Toward Desegregation American Marketing Feb. 2023
Association
School Choice Increases Racial Segregation Even When Parents Journal of Public Policy & June 2022
Do Not Care About Race Marketing, Austin, TX
The Effect of Donation Requests from the Wealthiest in Society Society of Consumer March 2022
on Generosity Psychology (virtual)
Parents Have a Stronger Desire for Conspicuous (vs. American Marketing Feb. 2022
Inconspicuous) Luxury Goods Association, Las Vegas, NV
Self-Control as a Signal of Wealth and Status American Marketing Feb. 2022
Association, Las Vegas, NV
Conspicuous Self-Control: When Status Motives Lead Boston University Research 2020
Consumers to Signal Restraint Symposium; Assoc. for
Consumer Research; Luxury
Bootcamp Conference (Zoom)
How Perceived Wealth Influences Charitable Giving Requests  Kellogg on Designing Studies June 2020
for Research Progress &
Application (Zoom)
Parenthood Predicts Generosity in Men Society of Consumer March 2020
Psychology, Huntington Beach,
CA
Parenthood Increases Desire for Conspicuous Luxury Goods Society of Consumer 2020
Psychology, Huntington Beach,
CA; Soc. for Personality and
Social Psychology, New
Orleans, LA
Invited Teaching and Community Presentations
Presentation Venue Date
Storytelling in Marketing Indiana University— February 2026
Indianapolis
Data & Democracy with Secretary Sarah Hanzas Civic Intelligence Series 2024
Self-Control as a Signal of Wealth Indiana University, classroom Dec. 2023

Note. Selected presentations from 2020 to the present; a complete history is available on request.

TEACHING PROFILE

An award-winning educator named to Poets& Quants’ 2024 list of the Top 50 Best
Undergraduate Business Professors, I have served as instructor of record for 23 sections across
four institutions, spanning undergraduate and graduate (MBA) levels, class sizes from 5 to 96,
and both in-person and online delivery (including fully online MBA sections), with evaluations



https://poetsandquantsforundergrads.com/news/2024-best-undergraduate-professors-aziza-c-jones-university-of-wisconsin-madison-wisconsin-school-of-business/
https://poetsandquantsforundergrads.com/news/2024-best-undergraduate-professors-aziza-c-jones-university-of-wisconsin-madison-wisconsin-school-of-business/

averaging 4.60/5.00. My three most recent undergraduate sections earned 4.76, 4.89, and 4.92
out of 5.00.

My teaching style centers on experiential, community-engaged learning. I design client-based
projects in which students partner with civic and nonprofit organizations to produce real
deliverables, building hands-on skill in brand strategy, content, digital execution, and analytics.
Because this model is built on method rather than topic, it transfers readily to research, analytics,
selling, and strategy courses alike.

My research relies on experimental design, survey methodology, and quantitative analysis in R,
which directly support hands-on instruction in Digital/Social Media Marketing, Marketing
Research and Marketing Analytics. My earlier industry experience in sales further grounds
applied courses such as Personal Selling and Sales Management (see Sales Industry Experience).

Courses taught: Introduction to Marketing, Consumer Behavior, Brand Management &
Strategy, Marketing Research, and Advertising, at the undergraduate and MBA levels.

TEACHING INTERESTS

Marketing Research, Marketing Analytics, Brand Management, Consumer Behavior,
Digital/Social Media Marketing, Personal Selling, Sales Management, and Introduction to
Marketing.

TEACHING EXPERIENCE
Summary of Courses Taught, with Level, Modality, Enrollment, and Student Evaluations
Course Institution Years Sections Level Format  Evaluations

Brand Management & UW-Madison 2022-2025 13 Undergraduate  In-person  4.35-4.92
Strategy
Consumer Behavior Rutgers 2021 1 Undergraduate Online 4.73
Branding Rutgers 2020 2 Undergraduate Online 4.38-4.73
Introduction to Marketing  Stony Brook 2019-2020 3 MBA Online 4.15-4.77
Introduction to Marketing  Wagner 2019 2 Undergraduate  In-person  4.70-5.00
Consumer Behavior Wagner 2019 1 Undergraduate  In-person 4.20
Introduction to Marketing  Rutgers 2018 1 Undergraduate  In-person 4.18
Advertising (TA) Rutgers 20162018 3 Undergraduate  In-person N/A
Marketing Research (TA)  Rutgers 2017 1 Undergraduate  In-person N/A

Note. Instructor of record for 23 sections across four institutions, plus four semesters as a teaching assistant.
Evaluations are on a 5-point scale. “TA” denotes teaching-assistant roles, for which instructor-of-record evaluations

do not apply (N/A).

COMMUNITY-ENGAGED APPLIED TEACHING

I build client-based projects in which students produce real deliverables for external partners.

League of Women Voters

Marketing Consultant | Madison, WI

2022-2025

* Students produced 58 brand-consistent digital marketing campaigns across three semesters
for this live civic partner.

* Developed student skills in content creation, brand strategy, digital execution, data
analytics, and client communication.



* Ran the course as a staged, client-facing project culminating in campaigns delivered to the
partner organization.

UMOJA 2023-2024
Marketing Consultant | Madison, WI
e Advised a Black-community magazine, alongside a former student (paid intern), on
growing its social media presence across Facebook, Instagram, and TikTok.
e Analyzed audience demographics to tailor content strategy and advised on digital design
to improve reader engagement.
SALES INDUSTRY EXPERIENCE

My years closing real sales prepare me to teach Personal Selling and Sales Management from
practice, not just theory.

Ridgetop Exteriors | Madison, WI 20142015
Project Manager

* Sold residential roofing installations in a consultative, in-home sales environment as one of
the team’s top closers.

* Managed installation projects from signed contract through completion, coordinating crews
and customers to deliver on sold work.
University Directories | Madison, WI 2011
Sales Representative
* Sold digital advertising space to local businesses in a door-to-door sales environment.
* Finished as the top-performing salesperson on the team.

TECHNICAL & METHODOLOGICAL SKILLS

Quantitative analysis in R (regression, mediation and moderation analysis, structural equation
modeling via lavaan, PROCESS); experimental and field-experiment design, including digital
advertising field experiments using Google Ads; study preregistration; survey design and
analysis in Qualtrics; and data visualization.

LANGUAGES

English: native. Spanish: developing intermediate proficiency through twice-weekly lessons.

SERVICE, DIVERSITY & COMMUNITY ENGAGEMENT

Much of my service reflects a deliberate choice to widen access to business and academia for
students from underrepresented backgrounds, an extension of the inclusivity that also drives my
research and teaching. This work spans precollege outreach, student mentoring, and leadership in
diversifying the business professoriate. It sits alongside my broader service, which builds bridges
between consumer research and the public good through a national civic webinar series and
includes peer review for leading journals.

Service, Diversity, and Community Engagement Activities

Role / Activity Organization & Description Year(s)

Diversity, Access, & Community Outreach




Role / Activity

Organization & Description

Year(s)

Lecturer

Panelist

Speaker

Panelist

President

Junior Badgers Precollege Camp. Taught sessions introducing
high-school students from underrepresented backgrounds to brand
storytelling and marketing.

Girls Exploring Business, UW-Madison. Served as a panelist for a
business-school outreach program encouraging young women to
pursue careers in business.

Bell Program, UW-Madison. Presented “A Career in Marketing

Research” to underrepresented students, introducing pathways into
the field.

Association for Consumer Research. “Fulfilling Jerome’s Legacy”
panel; advocated for continued scholarship on underrepresented
communities in consumer research, in honor of the late Dr. Jerome
Williams.

The PhD Project, Marketing Doctoral Students Association. Led
organizational planning and initiatives to increase the representation
of underrepresented scholars in business faculty positions.

Professional & Institutional Service

2026

2024, 2026

2025

2022

2021-2022

Academic
Nonprofit/Government
Director

Founder & Director

Founder & Organizer

Committee Member

Panelist
Editorial & Peer Review

Association for Consumer Research (ACR). Lead the division
connecting consumer researchers with nonprofit and government
partners; founded the Civic Intelligence Series in this role.

Civic Intelligence Series. Founded a nonpartisan annual webinar
series connecting consumer researchers with Secretaries of State and
civic-oriented datasets; inaugural webinar Sept. 26, 2024 featuring
VT Secretary of State Sarah Hanzas.

CB Wine & Design. Built a virtual lab connecting assistant
professors with senior academics for study-design feedback.

Undergraduate Curriculum Committee. Contributed to
curriculum development, including mapping the integration of Al
and social media across marketing courses.

Human Capital’s Faculty Perspectives, UW—-Madison

2024—Present

2024—Present

2025—Present

2025—Present

2026

Editorial Board Reviewer
Ad-Hoc Reviewer
Ad-Hoc Reviewer

Marketing Letters
Journal of Consumer Research
Journal of Consumer Psychology

2023—Present
2022—Present
2024—Present



